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KpayadaHanHrosasn
KaMmnaHus

*[TpoayKT

*brogXeT npoekKkTa

* ChOK KamnaHuu

*[MTpnHUUN «Bce-nnn-Hnuyero»




TypHup ansa peten-cupot "Bce B TBOUX
pykax"

7

16 880 000 "

13 14 480 000 py6.

51 6 gHel

CnoHcoP OCTANOCh

HOpwia Beneuknia
®  ABTOP NPOEKTA

CBA3aThCA

MNpoekTsel 1 CnoHcop 0O

TypHUP MO MUHU-dYTOONY ANs AeTel-cupoT bpectckon obnactu. TypHUp- B ) f v Q-

PACCKAXMTE O NPOEKTE CBOMM APY3bLAM

nepBbI War Ha NyTM CO3aaHMA AeTCKOro CNopTUBHOMo LeHTpa "Poctok".



PaKTbl 0 KpayadraHOUHre:
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PaKTbl 0 KpayadraHOUHre:

. . "W . 37emeHTb KpayadaHANHIa U3BECTHbI AaBHO

_ @ * dopmuposaHue pbiHKa —c 2009 .




PaKTbl 0 KpayadraHOUHre:
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| @ * dopmmpoBaHme pbiHKa — ¢ 2009 r.
* S90 000 000 000 — nporHo3 Ha 2019 .




PocT pblHKa

Annual Funding (Billions): VC vs. Crowdfunding vs. Angel
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CekpeT KpayadaHauHra
B NPOAYKTEe




Buabl NpoAayKTOB

MpoayKT — 310 TOBAp, Ycayra nau 6aaro, Kotopoe
ya0B/eTBOPAET NOTPEebHOCTU NnoTpebuTtenemn.

* DU3NYECKNN NPOAYKT
* Ycnayra

* ObwecTBeHHOe bnaro
* [Thatdopma

* OpraHunsauua



https://ru.wikipedia.org/wiki/%D0%A0%D1%8B%D0%BD%D0%BE%D0%BA
https://ru.wikipedia.org/wiki/%D0%9F%D0%BE%D1%82%D1%80%D0%B5%D0%B1%D0%B8%D1%82%D0%B5%D0%BB%D1%8C

CoumanbHble NPOEKTHI




CoumanbHbI®  TMPOEKT —
nodon nNpoekT,  pesynbTaT
KOTOPOro MMeeT
NONOXUTENbHOE BO3AeUCcTBmne
NO CBOeMYy couManbHOMY
3HAYEHUIO.



Jliobon npoAayKT, KOTOpbIn
Nnonb3yeTcsd  CnpocoMm U
MPUHOCUT MOMb3y SABMNAETCH
pe3ynbTatoM couuanbHOro
NpPoOEeKTA.



3a NPOayYKT
(LEHHOCTb)
BCerga Kro-To
nnaTuT.
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B oboux cniydyaax nogm nnaTtar 3a
yOOBMeTBOPEHNE NOTPEOHOCTEN.
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KpayaomaHauHr




KomaHaa

* [lnaHMpoBaHWe U OpraHn3aumA

* Busyanmnsayma npoayKta (3CKM3bl, YePTEKMH,
npoToTunbl, potorpadun, nHborpaduka,
MNACTpauun, suaeo, 3D-moaenm n np.)

* HanncaHne TeKkcToB

* UIHTepHeT-MapKeTUHr




HapaboTku

* blo4)KeT NpoekKTa

e [leTanbHbIN NNAH peanns3aynm
peann3aumnm NPoekKTa

e CornacoBaHmsa € roc. opraHamu u
napTHepamm

* 3aKpbiTMe Bcex HedMHaHCOBbIX BOMPOCOB




Cnacmnbo 3a BHumMaHue!

Ulej.by
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