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depa mononHuTeNnsHOro o6paszopa-

Hus B ['epMaHun ABJISETCA BBICOKO-

KOHKYPEHTHOH. B KOHKypeHTHOH
Goprbe mobexnaer TOT UrpOK phIHKa, Yel obpa-
30BaTENbHEINA POAYKT MAaKCUMANEHO COOTBET-
CTBYET 3aNpocaM KJIMEHTOB. ITO BO3ZMOXHO cle-
NaTh 3a CYET BBICTPAHBAHHA JOJTOCPOYHBIX OT-
HOUIeHMM Hochschule
Mittweida - (YHuBEpCUTET NPHKIAAHBIX HAYK
MurTBaiina), kak H 6oNeImUHCTBO BY30B I'epma-

¢ noTpebuTeNAMHU.

HHM, Npejyiaraer NpeanpuATHAM YCIyTH [0 JO-
MOJIHUTENbHOMY 06pazoBarHio. KoHKypeHTHEIM
NPEMMYIIECTBOM YHHBEPCHTETA JBJIAEICA TO,
yTO Ha ero 6ase co3jaH creLManA3MpOBaHHBIN
HHCTHTYT, TIpeJHA3HAYEeHHBIH JUis BEICTpaHBa-
HHA JOJTOCPOYHEIX OTHOUIEHHH C KIIMEHTaMH, —
VHCTHTYT KoONepanMy € MajlbIMH H CPEIHUMH
npeanpuataaMu MIKOMI. OgHolt B3 xnove-
BBbIX 3aJ]a4 MHCTHTYTAa SABJLAIOTCA COPNIaCOBAHHE
NOCTAUIUIOMHOTO 00pa3oBaHuA ¢ MOTpeGHOCTA~
MM pPErHOHANILHON 3KOHOMHKH, a TaKxe 00benu-
HEHUE aKaxeMM4yeckoro obpa3oBaHMs M IIPaKTH-
YEeCKHX KOMIIETEeHLMH.

Ipennoxenus MIKOMI B obnactn o6pa-
30BanKa GOpMUPYIOTCA [0 MOIYJIBHOW CUCTEME
TaK, yToOsl OTAeNbHBIE 00ydaromue CeMHHApHI
Mornu OBITh 00belHHEHBI B €AHMHYIO IpOrpam-
My, HOCTaTOYHYIO IJA BBEJAYM cepruduxarta.

IMomyuenusie cepTHUKaTE MOI'YT OBITH B b~
HellneM 3aCYHMTaHE! B BHAE KPEJUTOB IIPH IIPO-
XOXJEeHHH OakanaBpCKMX HIM MarMCTEPCKHX
KypcoB oOy4erus. Mcnonb3oBanue BO BpeMsa
o0yuerns npodeccHoOHaNsHOro OMBITAa MOMOTa-
eT nocTpouth «work based learning» cucremy.

Ob6yyaroluye MnporpaMMbl MOTYT MNOIONTH
KaKk [ BBICHIEO PpPYKOBOJCTBA (CeMMHapHI
¢ BeIAaYedl cepTHPUKATOB), TaK M JJIS MEPCOHA~
na 6e3 akageMUuyeckoro obpa3oBaHMS WM XKe
¢ oGpasoBaHueM B Apyroit cepe (6axanaBpckue
WM MardcTepcKkue NporpaMmat).

Beuay Toro, 4ro KIMOYEBOE 3HAUEHHE IIpU
(GOpMHPOBaHMM TIPEIJIONKEHHA WUrpaeT MHEHHE
KNueHTOB, VHCTUTYT B CBOGH JEATENIBHOCTH
YacTo0 HCIONB3YET WHCTPYMEHTH! MapKETHHIO-
BBIX KCClEIOBaHHH. BaxHoe MecTo 3aHHMaroT
JHANIOTH € 3KOHOMHKOM, KOTOPEIE MOI'YT IIPOXO-
AUTH B BUJE KPYTIABIX CTOJIOB, BOPKIIIONOB, KOH~
depenumii. Takum 06pa3oM, KOMMYHHKalUs
C MIPEANPHATHAMH BEJIET K CO3JaHHIO PHIHOYHO
OPHEHTHPOBAHHBIX 00pa30BATENBHEIX TMPOXYK-
TOB.

Knrouesvie cnoea: MOINyNbHAs CHCTEMa,
work based leamning, MapKeTHHrOBEIE HCCIIEZIO-

BaHH.
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DEMAND-BASED FURTHER EDUCATION:
EXPERIENCE OF UNIVERSITY OF APPLIED
SCIENCES MITTWEIDA (GERMANY)

ield of further education in Ger-
many is highly competitive. In the
competition wins that player in the
market, whose educational product meets the
needs of most customers. This can be done in
virtue of building long-term relationships with
consumers. Hochschule Mittweida (University
of Applied Sciences Mittweida), like most uni-
versities in Germany, offers services in further
education for business. However, the competi-
tive advantage of the university is spectalized
institution dedicated to building long-term rela-
tionships with clients — Institute of cooperation
with small and medium-sized enterprises
MIKOMI (Institut fiir Mittelstandskooperation
Mittweida). Key tasks of the Institute are the
harmonization of post-graduate education with
the needs of the region economy, combination of
academic education and practice, increasing the
capacity of the educational system.
Offers of MIKOMI in education are avai-
lable in a modular system so that the individual
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training sessions could be combined into a cer-
tificate program. Those certificates can be
counted as credits by bachelor or master study.
Usage in training of professional experience
helps build «work based learning» system.

Training programs may be used by senior
management (workshops with certificates) and by
staff with no academic degree or with degree in
another field (bachelor's or master's programs).

In view of the fact that a key element in
creating of offer plays clients’ opinion, Institute
uses in its work tools of marketing research. Im-
portant are the dialogues with the economy,
which may take place in the form of round tab-
les, workshops and conferences. Communication
with enterprises leads to the creation of market-
based educational products.

Keywords: modular system, work based
learning, marketing research
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